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In pharmaceutical marketing, what is market segmentation? With
suitable examples, explain primary ways of segmentation.
Ql 15
Also, what are the benefits of market & customer segmentation?
Q2
Explain five pricing structures in the Indian Pharmaceutical Market. 5
Q3 Explain any five promotional strategies for wellness marketing in India 5
Q4 Regarding Integrated Marketing Communication, elaborate five 5
elements of messaging strategy.
The Department of Pharmaceuticals (DoP) issued a policy
communication on March 12, 2024, to pharmaceutical associations,
05 disseminating the Uniform Code for Pharmaceutical Marketing 5

Practices 2024 (UCPMP 2024) and urging strict adherence.

What are the guidelines for brand reminders and a pharmaceutical
organization’s relationship with HCPs?




