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2 Prepare a questionnaire of 20 questions using various scales on the research =

topic of “The status of Product Packaging's Role in Competitive Marketing

Strategy with reference to Plum Skin Care Products In Mumbai: An

evaluation
Q.2 a) Explain the difference between market research and marketing research with | 15

suitable examples.

OR

b.) Write a comprehensive note on scaling and various scaling techniques used

in the research process with relevant examples.
Q3 15

a.) What is sampling? Delineate the distinct types of sampling methods used in

social science research.

OR

b.) Demonstrate the structure of research report in brief with relevant examples

Q.4 Write short notes on any three of the following? 5X5=15

a. SWOT Analysis

b.  Blue ocean strategy

c.  marketing mix
d  packaging research
e. panel interviews




