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No. Marks
Q1 Answer the following Questions (All questions are com pulsery) 10
aﬂ Evaluate the term conglomerates when it comes to understanding their role in CO1
corporate restructuring.
b) Discuss any two reasons behind companies opting for disinvestments. CO1
c) Explain the concept of mergers with the help of a relevant example.
CO2
d) Many companies fail to lead the market for a long period of time after the initial
success. Examine misgovernance in the context.
£02
e) Illustrate the concepts of Sell offs as used in the market for restructuring of
companies.
COl
Q2 | Answer the following Questions (Any Three) 15
a}o The partnerships between partners may sometime leads to disputes over the COl1
repayments of debts & gaining profit. Examine in detail the Limited Liability
Partnership & how it is different from normal partnership.
b) Summarize the significance of joint ventures for organizations. CO1
cj Companies must stay updated in order to stay in the market. If they fail to do so CO2
they may also be thrown out of the market. Illustrate various needs for
undertaking restructuring exercises.
d) Assess the impact of subprime crisis on the global economy. CO2
e) Many companies these days merge to create a monopoly in the market either to
decide price or control supply. Explain Market power theory in the context €02




