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	*Note:

1)ATTEMPT ANY TWO QUESTIONS   FROM QUESTIONS 1, 2 AND 3.
2) All Marks are specified alongside each question
3) Start each Question on a new page
4) Sub questions within each main question must be attempted in the same section
5) Practical applications of the frameworks discussed in class  should be emphasized  

	Max. Marks

	1) 
	A) Draw and explain the 6 building blocks of Keller’s Customer Based Brand Model.(CBBE Model)                                                                                    
B) Using each of the 6 building blocks enunciate the CBBE Model for Godrej Interio OR Amul brand  for understanding the brand equity of the selected  brand.                                                                       

	   05Marks 




05Marks

	  2)
	A) Define with the relevant diagram and relevant examples the Brand Strategy Spectrum to explain Brand Architecture spanning from a Branded House to a House of Brands.             
B) What is the concept of Corporate Branding? Specify the 4 Corporate Image dimensions on which Corporate Branding is classified. Taking the example of Godrej Corporate Branding strategy elaborate on the principle on which the strategy is based. 

	    05Marks 





     05Marks

	3)
	
A) Using the Core Strength Analysis principle conduct a Brand Audit on the Brand/Company you are working in Godrej explaining the rationale of your analysis.
B) Based on the Brand Audit conducted put together an Integrated Marketing Communication plan (including Social and Digital Marketing) to promote your Brand/Company in the next Financial Year. 

	
05Marks




05Marks 

	4)
	WRITE SHORT NOTE (ANY ONE) 
1) Digital Marketing vs Traditional Marketing 
2) The New Marketing Funnel with the relevant diagram and examples
3) Performance Marketing vs Brand Marketing 
4) Line Extension vs Category Extension with examples from Godrej
5) Social Media Assets vs Brand Identity Assets relevant to your Brand/Company 

	 05Marks
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