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Notes:
1. Question No. 1 is compulsory.
2. Answer any 3 question from Question 2 to Question 5.
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Q.1.  Starbucks is launching a new product line of sweet and salt biscuits. The
Launch is happening only in Mumbai and they would like to increase their
brand awareness ultimately driving sales. How would you help the brand?
Prepare a Social Media plan for the same (20 marks) 

Q.2. “ Social media is important to increase business” Do you agree with this
statement? If yes explain what are the advantages of using social
media marketing for a business? (10 marks)

Q.3. Why is SEO important? Explain the two types of SEO in detail (10 marks)

Q.4. What is the Future of Digital Marketing? Explain some of the future trends
you see in Digital Marketing and how will it help brands? (10 marks)

Q.5.. What is content marketing? Explain the importance of content marketing
(10 marks)
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