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PGDM – Communications (First Year – Trim - III) Batch – (2017-2019)

Consumer Behavior: FINAL EXAMINATION

TOTAL MARKS: / 50

NAME- ____________________________________________________________________ DATE – 31/03/2018

ROLL NO. ___________ TIME: 10.30 am- 1.30 pm

SECTION A (Case based questions)

Answer any two questions from this section. Each question carries 10 marks.

Q1. What are the psychological, socio-cultural and communication factors that played a role in designing

the paper airplane competition?

Q2. Discuss the issue that the museum was facing from a positioning standpoint.

Q3. How would you measure whether or not the museum has achieved its objectives?

Q4. Assuming that the museum attracted new visitors, how can it retain them and make them visit

repeatedly?

SECTION B:

Answer any three questions from this section. Each question carries 10 marks.

Q1. Neutrogena, a company known for its “dermatologist recommended” skin care products, introduced a

line of shaving products for men. How can the company use stimulus generalisation to market these

products?

Q2. How does sensory adaptation affect advertising effectiveness? How can marketers overcome sensory

adaptation? Give examples in support of your answer.

Q3. How is the understanding of consumers’ perceptions of a product’s attributes used to position a brand

within that product category?

Q4. Compare broadcasting and narrowcasting and explain why marketers are moving away from using

broadcasting and into narrowcasting and addressable marketing. Give examples in support.

Q5. A marketer of health foods would like to segment its market on the basis of self-image. Describe how

the marketer can use actual self-image and ideal self-image to do so.
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CASE: PIMA AIR AND SPACE MUSDEUM

“The Great Paper Airplane Project

…………………………………………………..End of exam paper………………………………………………..


